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Coimbatore March 15; Increasing exports from the region and exposure to global markets has not only translated into business growth but has also had companies looking at breaking the language barrier more seriously.

English may have attained the tag of a 'global language', but while marketing products in newer geographies and collaborating in the region are finding that knowing English does not always help.

In fact, apart from marketing products, some have technical collaborations with European and Asian companies. "If you want to communicate effectively, communicating in the local language is the best option. This is vital for marketing products in places where English is not the main language," points out Mr. Manvinder Singh, business development manager (Americans), Elgi Equipments.

Companies engaged in new product development and improving existing ones, too, have realized the significance of effective and speedy communication in a fast-changing global market.

Take, for instance, the case of a manufacturing company. When it received technical drawings in German, it had no option but to outsource the services to a translator with good technical knowledge immediately.

Top-level executives have even started printing their business cards in Japanese and Chinese. "A lot of foreigners are coming here and we also need their support to develop better products, frequent interactions," states Mr. K. Srinivasan, MD of Emerald Jewel Industry India.

"There has been a steady increase in business communication in recent times," affirms a senior official with an export-oriented company. This trend is opening up opportunities for players like Lyric Labs, which has an exclusive portal for translation services. 

"Corporates have realized the importance of translation. They have understood that it is no longer the job of an individual and that they can be competitive only through localization," says Mr. V.R. Sasidar, director of Lyric Labs.

Many corporates based in Coimbatore are Lyric's clients and it is seeing a steady rise in its nascent translation services business. "We have seen a twofold increase in our business in the past six months as corporates with their clients and partners abroad," he says. "We are looking at providing this kind of a service (translation) for marketing our products in Latin America," Mr. Singh says. Pointing out that the most advanced technology comes mainly from Japan, Germany and Korea, Mr. Sasidar says that translation has become a "part and parcel of companies looking to collaborate in non-English speaking countries".

Apart from marketing material like brochures and leaflets, training manuals, technical drawings, software and instructional manuals are translated. The services are being offered at Rs.2.50 per word by Lyric and some existing players operating out of Mumbai.

Most translations are in German, Chinese and Japanese. Lyric even translates business e-mails and faxes. Corporates outsourcing such services, however, are wary of the confidentiality involved. Some insist that the service should not be done by anyone in India, while a few even double-check as to how many persons are involved in the process. 

